
This leading distributor of industrial equipment 
has been serving the manufacturing industry for 
more than 25 years with a focus on increasing 
customer productivity and efficiency.

The company distributes all major brands of pneumatic 
tools, compressors and fasteners, and supplies thousands 
of packaging, maintenance, repair, and operations 
products. As ecommerce became more widespread, 
offering and managing its wide array of product offerings 
online became a significant challenge. So, the company 
turned to Apexon to help it address its immediate 
digital challenges and chart a path for the future.

Founded in 1995

Leading distributor of industrial 
manufacturing equipment

10 distribution centers 
across the US







SUCCESS STORY MANUFACTURING

INDUSTRIAL MANUFACTURING 
DISTRIBUTOR IMPROVES CUSTOMER 
RETENTION IN THE CLOUD
Apexon deploys Optimizely B2B Commerce Cloud 
to respond to changing customer demand 

STREAMLINED ORDER 
PROCESSING 
& FULFILLMENT



AN INDUSTRY-SPECIFIC 
INTERFACE & ONE-
STOP DASHBOARD



RICHER CUSTOMER 
EXPERIENCE & STRONGER 
CUSTOMER ENGAGEMENT



THE RESULTS

KEY OUTCOMES



 

THE CHALLENGE

A DISCONNECTED ONLINE 
CUSTOMER EXPERIENCE 
To keep up with demand from customers preferring to do business online, the company started by 
deploying two separate websites – one for static product information and another for ecommerce. 

This created several issues as customers bounced between platforms to find the next actionable cue:

The disparity between 
Bill-to and Ship-to 
customers required 
different data syncs 
between systems

Undefined customer 
flows led to billing 
discrepancies, high 
volumes of customer 
inquiries and a lot 
of unmet client 
requirements

 

Enabling 
simple customer 
personalization 
required technical 
intervention for simple 
content and data 
management

A lack of standard 
operating procedures 
led to inconsistent 
information, site 
misalignment, and 
required frequent 
ERP updates

 

Their ERP system was 
not fully integrated 
with the e-commerce 
site leading to erratic 
information 
and reporting



THE SOLUTION

A CUSTOM DEPLOYMENT OF OPTIMIZELY 
B2B COMMERCE CLOUD SIMPLIFIES 
THE CUSTOMER JOURNEY
Apexon’s engagement included development of web and mobile applications along with comprehensive testing. 

Key components for each included:

Creating an information 
relay between the 
Optimizely B2B Cloud 
Commerce platform and 
the admin for activation of 
new customers via email



Building a 
recommendation engine 
with a new feature 
called My Products, 
enabling personalized 
customer promotions



Defining a Ship 
To-centric customer 
flow for funneling 
billing information



Training the client’s 
staff to handle live 
customizations according 
to e-commerce guidelines 
on their own, without 
support from IT staff





Integrating Sage ERP for 
sync-up on Product, User 
Profile, Customer, Order 
History, Invoice History, 
Pricing Data, Salesperson, 
My Product and 
Order Submit



Incorporating Google Tag 
Manager to align structured 
data with adaptive  
SEO requirements



OUTCOMES
Apexon’s engagement included development of web and mobile applications 
along with comprehensive testing. Key components for each included:

Streamlined order 
processing and fulfilment

An industry-specific interface 
and one-stop dashboard

A category and customer-
specific pricing model

  

Deploying a personalized 
display of category-
specific pricing with 
stock messages and 
shipping calculations



https://www.youtube.com/channel/UCYDF8uu0hG6pi5WKtWWBcrg
https://www.youtube.com/watch?v=iwvvQjO8b9o&list=PLrquD1DguT2t_3KdJHyWiGHoEAzCGnmTA
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